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MEETINGS

SemtAnnual MeetingApril 1921

1 Meeting planning
o Finalized transportation
Finalized agenda and speakers
Finalized mealdyeverages and snacks
Finalized hotelelated needs
Communicated with attendees prior to meeting
Created, copied and distributed attendee packets, nametags and supporting onsite materials
Created powerpoint slides and assisted speakers
o Drove to/from withmeeting materials
1 Registration
o Updated online registration form to regular pricing
o Collected registration forms and entered into database
0 Sent invoices/receipts
1 Enewsletters
o Collected meeting minutes, wrote wrajp enewsletter

Annual MeetingOctober 2325

1 Finalized hotel registration

ADMIN

Fulfillments

O OO0 O O0Oo

1 Nearly2,000 requests ir2"? quarter
0 Includes online requests, phone requests
1 Mailing materials: print envelopes and letters
1 Corresponded to emails, followed @m phone calls/voice messages, research

Financial

1 Collectd, filed and organizd cash and check donations, meeting registration and dues
1 Monthly check reconciliation
1 Padrelated expenses
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1 Review fund statements and include in reconciliations

E- N EWS L ETT E R S Piscover the flavors of America

22,500 - : , -
Subscribers 22,242 )) )
22,000 - 21,776 ¢ 25 : f‘ Il anis
21500 | 21335 ?iﬁvaﬁs
' OF THE GREAT RIVER ROAD
21,000 GIVEAWAY
20,500 Aor 1 ' May 1 ' Jun 1 ' Enter to win $500 for a trip
Pr ay un along the Great River Road
. Discover the flavors of the Mississippi River along the Great River
June & Tourism Enewsletter Culnary hortage of e hear of Ameria.
. 0 . . 0 Now, we're giving you a chance to win $500 for a foodie road trip )
T Open rate:25% (industry average: 17.3%) e e
1 dick-throughrate: 10% (industry average: 2.3%)
f Subject line: Discover the flavors of America along the

Mississippi River

1 Promoted: The Flavors of the GRR Giveaway i
fP@e

Members Enewsletters o1 s e i 20

+ 866.763.8310

1 May 28" SemiAnnualEnewsletterg meeting wrapup,
Flavors promotion, nomination deadlines, marketing
updates, annual meeting date and location"&hniversary, Year of events, GRR in the news, National
Park Service project application

1 June 2 Flavors of the Great River &ib¢ promotion page, toolkit, encourage IC to help participate

9 June 4 Promotion enewslettec same as tourism enewsletter

1 June28" Annual Meeting enewsletter hotel info and rate, Flavors promotion update,80
FYYADBSNALF NEk C2f f 2 cnignidétsils, deadlirks) Drie the IGR& RiveCRoad tdolkit,
Lonely Planet, 1:&tate CMP, GRR in the news

Interpretive Centers Ehewsletters

1 May 18" Flavors of the Great River Roagromotion page, toolkit, link to order cards, instructions on
how to dsplay cards
1 June 2 Flavors of the Great River Roagromotion info and reminder
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FACEBOOK

Facebook Fan Growth

34,310

33,734

33,158 33,387

Apr 1 May 1 Jun 1 Jul 1
Facebook fans New Facebook fans Facebook updates

34,310 1,152 62

Top posts
1 4/182018cw®BIKSNB Qa y2 o0S0GSNI iAYS siEXxnilidting Sur 80 arkigers@nyNiisl
year libkto blogd
o Drove traffic to experiencemississippiriver.com
0 4,434people reached]l68reactions, 17 comments,26 shares199post clicks
0 4,434people reached organically
1 5/14/2018¢ wbid you know you can orde FREE 1€tate Great River Road map (as well as other ssptific
information) on our website? & k twehsitd 2
o Drove traffic to experiencemississippiriver.com
0 8,936people reachedl42reactions,7 comments, 8 shares, 48 post clicks
o 5,309people reached organically;3i5reached via paid ad

1 5/282018c@lal LILE aSY2NRIf 5FeH LT 82d2QNB LIX FyyAy3 | adz

Road? Visit our website to order a map, download our app and find lots of other useful infonnfatiyour
tripg & k twebhsild G 2

o Drove traffic toexperiencemississippiriver.com

0 5,692people reached?208reactions,9 comments,25shares311post clicks

0 5,692people reached organically

T 6/18/2018¢w@GN2 Y gAf R NAROS (2 ¢gfbol,hift@iScultudl Zratifons andimugh Rord&dd f A

the northern section of the Great RiverRéad s k f Ay 1 (2 o0f 238
o Drove traffic to experiencemississippiriver.com
0 15,684 people reached72reactions,1 comment,8 shares, 89 post clicks
o0 15,684 peoplaeached organically
 6/21/2018cwlal LILIR FANBOG RIFI&@ 2F &dzYYSNH LT @2dz2QNB LI} |y

y A
63Q0S J20G a2YS INBI G NB s@tdaNaEsS 56 «E2ysitd 2 dz= Ay Of dzRA y 3

o Drove traffic towebsite
0 4,374people reackd, 119reactions,4 commens, 16 shares261post clicks
0 4,374people reached organically

\

)
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Suggested Page

Advert|S| ng ﬁ The Qreat River Road

Page likes 2018 Celebrate the 80th anmversar\, the Great River

Page likes campaign; runs continuously throughout year
19,507 impressions

724 clicks

3.71% clickhrough rate

Added 606 fans

= =4 =4 4 A

The Great River Road
Landmark & Historical Place |‘

35,227 people like this

Postengagement 2018
1 Post engagement on various Facebook posts; runs continuously _
throughout year $ ot @
1 30,042 impressions Need some travel inspiration?
1 1,404 clicks
1 4.67% clickhrough rate
1 Received 1,113 post engagements

Clicks to website; Share Great River Road Flavors
1 Post engagement ongst about Flavors of the Great River Road T
campaign; ran 6/5/24/18 (stats through 6/30/18) 18 reasons to travel the Great River Road in
ﬂ 34,956 impreSSionS 2018 - Experience Mississippi River
M1 1,296 clicks QO 159 12 Comments 55 Shares
T 3.71% clickhrough rate L3 Tno Great River Roaa

"Best. Ribs. In. The. World" --bbgfan

Engaged fans (those who are liking, commenting and sharing) - = e s mver
1 68% women 21% age$5-64), 32% men 9% of which are agesh-64) Roadwhusional
1 Top engaged cities (in order): St. Louis, Chicago, Dubuque IA, Alton Y
Davenport 1A

Takeaways

1 Fans and people who visited our page in Q2 of 2018 seemed very 3.4 |
interested in spring/summer travel, as three of our top posts from the wwewserencemssissippiver.
guarter directed people toward Great River Road resources like our ] s:::rs o e res s
state travel map or the Drive the Great River Road app. Other popule g ¢ « e jones an 177 otners
content included links to our Flavors of the Great River Road blogs a 14 Comments 47 Shares
information about the 8% anniversary oflie Great River Road.

1 Facebook ads also continued to perform well in the second quarter, whether our goal was page likes,
post engagement or website clicks. The etlolough rates for our Facebook ads were all 3.71% or
higher (by comparison, the average tbe tourism industry is 0.263%), so that shows that people are
AYGSNBaAaGSR Ay (KS O2yidSyid 6SQNB &aKINAYy3 gAGK
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INSTAGRAM

1 Launched account on 5/21/18
1 Posted general Great River Road travel info, info about Flavors of the Great River Road promotion

(which launched in June)
1 112 followers as of 6/30/18

PINTEREST

1 Added pins to state boards
1 Highlighted interpretive centers across all Mississippi River states

WEBSITE POSTS

Researched and wrote blog articles that appeared on experiencemississippi.com homepage

1 April: Exploring the Magnolia State (4/25)
1 May: Traveling the Great River Road in Minnesota (5/24)
1 June:
0 6/4: Sample the flavors of the Great River Road
0 6/11: Flavors of the Great River Road: Wisconsin
0 CKMYY 9ELINASYOS (KS RVérR&@@ NB 2F aAyySazial Q
0 6/26: Flavors of the Great River Road: Tennessee

PR/PUBLICITY

1 Onair radiointerviews with Gregaylor, Program DirectayHost of AM 1230 KWNO, Winona, MN
0 4/18: Spring birding along the GRR
0 5/22: Flavors of the Great River Road
0 6/14: Ice creanstops along the Great River Road
1 Lonely Planet series of communications
o Corresponded with editor to set up article/photo shoot in May
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PROMOTIONS

Flavors of the Great River Road Giveaway

Summary

1 Thispromotion is a campaign designed to highlight the culyrfzeritage of the states along the Great
River Road, as well as obtain fganerated recommendations for restaurants, wineries and more
along the Mississippi River. The campaign included both a sweepstakes component (share info for a
chance to win a $50prize) andauseB SY SN} 6§ SR O2y (i Syd O2YLRYy Syl o
favorite flavors of the Great River Road). In addition to these elements, we also created business card
for distribution at Interpretive Centers and worked with ICs to figurequantities and distribution.

Run dates
1 6/4-8/24/18

Goals
1 To promote the culinary heritage and dining options along the Great River Road
1 To increase fan numbers and interaction on the Great River Road social media channels
1 Encourage organic/social dialagout food options on the Great River Road
1 Entries: 2,000
1 User suggestions: 500

Prizes offered
1 $500 prepaid credit card

Total entries
f 1,860 (as of 6/30/18)

Totald & KI NB & 2 dzNlavera &n@iekh 0 S Dww
71 56 (as of 6/30/18)
A full promotion report wilappear in the 2018 Q3 report.

Production

1 Promotion Toolkit:
o Wrote and uploaded toolkit which included
A Promotion overview/goals
A Social media/PR samples
A Logo files
A Website graphic files
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1 Business/promotion cards

(0]

(0]
(0]
(0]
(0]

Created business card request form

Calledeachinterpretive center left voicemails, returned messagesconfirm participation
Collected quantities from ICs

Created business cards and placed near 60 orders for each participating I1Cs

Sent instruction letters how to display cards

!
' FLAVORS #GRRFLAVORS

il Pttt SHARE YOUR GREAT RIVER ROAD FOOD EXPERIENCES

DISCOVER AGRITOURISM ATTRACTIONS
G'VEAWAY FIND CULINARY ITINERARIES & MORE

WIN $500 FOR A TASTY TRIP ON THE GREAT RIVER ROAD! GR0E

EXPERIENCEMISSISSIPPIRIVER.COM | ENTER BY 8/24/18 EXPERIENCEMISSISSIPPIRIVER.COM

i State blogs/itinerares

o

Created social media editorial calendar highlighting each state

0 Wrote featured state blogs and post weekly

(0]

See blog section above

1 ShareYour Favorite

(0]

(0]
(0]

Created share page & form

A Pull instagram hashtag feed

A Coded and stylized posts with categories, stateytos and description
Created hashtag
Review submissions/approve to go live

A Over50 approved submissions

1 Enewsletters(see enewsletters section above)

(0]
(0]
(0]

Interpretive Centers (x2)
Tourism
Members
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: The Great River Road vos
GREAT RIVER ROAD RIVER ATTRACTIONS ACTIVITIES & RECREATION INTERACTIVE ITINERARIES June 4 az 2D7pm e

Savor the flavors of the Great River Road! All summer long, we'll be asking
for (and sharing) our fans' recommendations for what to eat and where to go

) )) along the Great River Road!
Click on the link below to share your favorite Great River Road flavors--plus,

FLAVORS you can enter to win $500 for your own foodie getaway!
. I E ¥

M
OF THE GREAT RIVER ROAD (

GIVEAWAY

Savor the flavors of the Great 0
River Road and win $500! FLAVORS

From north to south and back again, you'll discover delicious flavors up and down the
Great River Road, which stretches through 10 Mississippi River states. Walleye, wild rice,
cheese curds, barbeque, jambalaya—the flavors are endless.

Now, we're giving you a chanice to take a culinary adventure of your own along the Great
River Road. Enter today, and you could win $500 to spend on your next road trip! 2 P
You can also enter the contest by posting your favorite Great River Road flavors on #SHARE'YOUR FAVORITE
Instagram! Just use the hashtag and be sure to tag us i Gl“.'_ RIVER ROAD FLAVORS!

Step 1: Like us on Facebook

EXPERIEENCEMISSISSIPPIRIVER.COM
The Great.River.Road
Wt v #GRRFlavors Sample the flavors of the Great River Road - Experience

MISSISSIppI River Liking and commenting as Sarrut Ouk

How did you hear about the Flavors of the Great River Road Giveaway?
Great River Road Facebook page : .
o Flavor Types
acebook advertising

E-newslatter/o-mail

ot OF THE GREAT RIVER ROAD
By entering, you agree to the official rules and privacy policy and you acknowledge that G'vEAwA
the Mississippi River Parkway Commission may contact you via e-mall I
Plan your Route
“ el i 1
ENTER NOW!

xm

Step 2: Enter for your chance to win!
Name *
First Last

Email *

Zip code *

Mome AboutUs MediaRequests GroupTravel FAQs ContactUs Privacy Policy
B o €/ v s

MRPC Office: 701 E. Washis
866-763-8310 | Inf

02|

, W1 53703
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i iy K s K=Y/ 2t The Great River Road L
: June 12 at 2:43pm - @

REAT RIVER ROAD RIVER ATTRACT ACTIVITIES & RECREATION INTERACTIVE ITINERARIES

Savor the flavors of the Dairy State. (They've got beer, toa!)
/ e =i

Share your favorite E g . e,
the Great River Road #SHAREYOUR FAVORITE

GREAT:RIVER ROAD FLAVORS!
-

We're looking for your favorite flavor along the Great River Road—it can be a recipe, a
phota from a winery along the Mississippi River, your favorite dining spot or anything else

Submit your entry below and we'll share some of our favorite flavors here!

- 5 EXPERIENCEMISSISSIPPIRIVER.COM
Name (as it will appear on your entry) Plan your Route Y . - :
Start by picking a state Flavors of the Great River Road: Wisconsin - Experience
Mississippi River

E-mail address *

[b Like (D Comment /> Share o~

Share your favorite flavor of the Great River Road—a fantastic
restaurant, your favorite regional recipe, the best winery—it's
up to you!

Title

Description

Drive the GREAT

RIVERROAD
-~ select a Flavor Type -~ v APP

What state is your favorite flavor from?

-~ select a State -~ v

Upload a photo DOWNLOAD NOW!

SHARE YOUR EAVORITE
EAT RIVER ROAD FL_AVORS!

Choose File | No file chosen

By submitting, | agree to the Photo Release and acknowledge that the Mississippi River SHOP THE

Parkway Commission may contact me via e-mail.
-, GREAT
“f RIVERROAD
@

You can also share your flavors on Instagram —just use the hashtag #GRRFlavors
and be sure to tag us @greatriverroad! Discover more flavors of the Great River

Road here.

Sign up for the e-
newsletter

BB £mail Address

Home AboutUs Media Requests Group Travel FAQs ContactUs Privacy Policy

o> W' usTrRAVEL UsK

A5 ‘ ASSOCIATION commemen

MRPC Office: 701 E. Washington Ave. Ste, 202 | Madison, Wl 53703
866-763-8310 | info@experiencemis

Qo

river.com

10
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AIVER ATTRACTION A ITINERARIES

BLIAT

Sample the flavors of the Great oz >4
River Road #SHARE)YOUR FAVORITE

GREATSRIVER ROAD FLAVORS!
Discover the flavors of America along the Great River Road, which follows the Mississippl AL y

River trom Minnesota all the way to the Gulf of Mexico. From wineries nestled among scenic "
bluffs to classic Southern cooking, you'll find something for every palate. -t
Scrall down to see some of our fans' favorite flavors of the Great River Road.

You can also share your favorite flavors of the Great River Road® hers or on Instagram #GRRFlavors

with the hashtag #GRRFlavors (be sure to tag us @greatriverroad)

*Please submit only flavors recommendations along the Great River Road

Fantastic service and food
Grace Meat + Three Is a new restaurant in St.Louis. My
Iy be

back. Loved the food, great pulled pork and they offer

wife and | decided to check it out and we'll deft

good deals/specials during the week. The staff was really

friendly and the owner even checked in to see how the

meal was.

|
Broasted Chicken

Broasted chicken Is a local Wisconsin favo

e. Broasting

pressure fryer

chnique was Invented in the early 19505 by L. A. M.

of Beloit, Wisconsin

This chicken is delicious! It tastes fike fried chicken, but

there is no grease and it's 5o tender and juicy! Broasted Farsemes” trasiont ek

chicken Is made using special equipment that combines

deep-1at frying and pressuse cooking. The chicken is Aestauran

marinated, covered with a special coating and cooked in

the broaster. Deep~fat frying produces a

ispy coating
on the chicken, while the high pressure holds in the

moisture and juices without allow

£ the fat to penetrate.

The Alma Hotel, Restaurant & Bar in Alma W1 serves

Plan your Route

Start by pleking a state

broasted chicken as part of theis evening m

special every Thursday. The Waumandee House in
Waumandee Wi sesves all-you-care-to-eat broasted
chicken buffet with the fixings on the 2nd & 4th
Wednesdays of the month. Including sweet corn when it's

in season

-
PromiseLand Winery

Oh what a sweet and unique venue with some absolutely

ic wines! Whether red or white, dry or sweet you

can't go wrong hers

ved tasting several different
hearing the story of the winery, perusing the
little shops inside and most of all meeting some

awesome lowans! 2 Favorites: Kid Sister and Reminisce |

B

|
Ice Cream by the River

The Pearl Ice Cre:

in La Crosse, Wisconsin! Deliclous ice cream plus tons of
ashioned candy. Grab a cone and take the short walk down to Riverside Park. Find a spot
on a park bench and watch the sunset. A perfect way to end the day,

-

Pearl Street Brewery

Brewing beers

108se since 1999, Pearl Sttes

y is a La Crosse staple. Brewery tours are available
on Fridays and Saturdays. Visit the Tasting Room for a

craft beer “exbeerience” you will not find anywhere eise!

The Tasting Room is open Tuesday,

day, Thursday

from 4-8pe. Friday 3-10pm. Saturday 12-7pm. They
offer 16 beers on tap, sampler flights, growler fills and 6
packs to go, brewery tours and live music on the

weekends.

Top annual beers include Downtown Brown, Li
L3
Smokin' Hemp Porter, Dankenstein, 17UP Gose,

ol, Java

, and Me Myself & IPA. Seasonal favorites are.

Appleweizen, and Breakfast Beer. Look for their Barrel

Aged Series, Sour Gose Serles, and Other Seasonal L

Releases throughout the year.
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Visithttps://experiencemississippiriver.com/flavors/
to see all the flavors submitted
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80"™ANNIVERSARY/FOLLOWY9 t L[ h ¢ MPAIGN 9 9 | /
Toolkit included:

1 Campaign ouline/instructions

Enewslettersigrntup sheet (for keychain distribution)
Logo files

Style guide

Letterhead

Talking Points

Fun Facts

= =4 =4 4 -4 -

Keychains/postcards/sigiup sheet

1 Created request from
1 Created/Ordered keychains and postcards
1 Created sigrup sheet (for keychain distribution) angbloaded to Resources page

DRIVE THE GREAT RIRBAD CAMPAIGN

1 Promotion will run throughout September
1 Updated promotional toolkit is available on Forms & Resources page of mrpcmembers.com

12
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WEBSITE

WWW.experiencemississippiriver.com

Total Pageviews 126,309

Total Unique Pageviews 95,586
Total sessions 52,361

Unique users 42,789

New users  79.50%

Returning users  20.50%

Pages viewed per session 2.4
Time spent per page visited 0:60
Avg. session duration 2:24

Top 10 most visited pagesageviews avg. time on pag

[the-great-river-road-the-best-drive-in-america/ 14,405 1:33

homepage 10,485 1:17

[river-attractions/ 9,528 2:35
/interactive-tools/order-a-free-great-river-road-10-state-map/ 7,484 1:59
[flavors/enter/ 6,717 0:58

fitineraries/ 4916 1:08

/interactive-tools/maps/ 4,488 2:.01

f/interactive-tools/fun-facts/ 4,073 3:33

lapp/ 3,235 3:46

[states/wisconsin/ 2,816 1:43

Top 10 Referring Sites sessionsavg. session duratic

facebook.com 3,610 1:37
drivethegreatriverroad.com 436 1:43
pinterest.com 295 0:26

thrillist.com 232 2:27

duckduckgo.com 181 2:15

foxnews.com 158 1:07

justfreestuff.com 122 1:38

doityourselfrv.com 104 3:41

kiddle.co 101 1:25
www-thrillist-com.cdn.ampproject.org 94 1:44

13
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Top 10 Metro Areas sessionsavg. session duratic

Chicago IL 5,129 2:13
Minneapolis-St. Paul MN 4,684 2:18
Madison WI 1,907 3:50

St. Louis MO 1,711 1:56
Milwaukee Wi 1,426 2:43

Atlanta GA 1,076 2:16

La Crosse-Eau Claire WI 1,064 2:39
New York NY 1,029 1:54

Dallas-Ft. Worth TX 996 1:50
New Orleans LA 842 2:01

Top 5 Channelss sessionsavg. session duratic

Organic Search 62.50% 2:30
Direct 18.20% 2:25

Social 7.60% 1:31

Referral 6.80% 2:26

Email 4.90% 2:14

User demographics
age % sessionsavg. session duratic

55-64  24.20% 2:48
45-54  18.20% 2:25
65+ 17.40% 2:55
25-34 17% 2:42
35-44  16.20% 2:07
18-24 7% 1:45
gender % sessionsavg. session duratic
female  52.50% 2:22
male  47.50% 2:42

Device USages sessionsavg. session duratic
Mobile + Tablet  55.20% 2:14
Desktop  44.80% 2:56
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